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Before we begin…
A quick poll question
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Easing Local Restrictions

• Many states and areas are starting to 
ease restrictions

• Your organization may be considering 
when, or if, it is time for your employees 
to begin to return to a work 
environment

• As you make decisions for your 
workforce, we want to make sure that 
your employees don’t lose focus on 
their retirement plan accounts
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Some Statistics
2013 Social Security Administration Study of American behavior during 
the 2007-2009 Great Recession

• 39% of participants decreased contributions significantly

• Participants experiencing a decrease in earnings were more likely to stop contributing than those 
with stable earnings (30% vs 9%)

https://www.ssa.gov/policy/docs/ssb/v73n2/v73n2p85.html

https://www.ssa.gov/policy/docs/ssb/v73n2/v73n2p85.html
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Some Statistics

Source: 2019 PlanSponsor DC Survey: Plan Benchmarking
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Some Statistics

Source: 2019 PlanSponsor DC Survey: Plan Benchmarking



9
FOR INSTITUTIONAL INVESTOR USE ONLY. NOT FOR USE WITH THE PUBLIC. 

Some Statistics

Source: Bloomberg. S&P 500 Index total annual return for January 1950 through December 2019. Past performance is 
no guarantee of future results.
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Some Statistics
IMPACT OF MISSING THE BEST RETURN DAYS 

Growth of $10,000 invested in the S&P 500 

  January 1, 1980 – December 31, 2019 
 

Source: Graphic created from Bloomberg historical data. Past Performance is not a guarantee of future results. 
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Agenda
Enrollment: Helping Participants Re-Enter the Plan

Education: Helping Participants Make Informed Decisions

Asset Allocation: Helping Participants Navigate Today’s Markets
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CARES Act

Newport Webinars
April 8
The CARES Act Effect on Retirement Plans

April 29
Navigating the New Normal: Anticipating Plan Compliance Challenges in the Age of Coronavirus

The Coronavirus Aid, Relief, and Economic Security (CARES) Act signed on March 27, 2020, provides 
special provisions regarding distributions and loans from certain retirement plans to deal with unexpected 
expenses and losses due to the coronavirus.
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Participant 
Education and 
Communication
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Reengaging Your Workforce

Educating those returning to work on importance of restarting contributions

Importance of contributing to the plan, even if employer match has been reduced or 
eliminated at this time; or pay has been reduced

Proper diversification

Increased buying power while the market is low

Retirement readiness tool – My Forecast

Overall financial wellness

Targeted campaign topics for your specific workforce
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Participant Education Sessions

Live webinars

Recorded presentations

1 on 1 phone consultations

Theme-based topics available

Interactive and engaging

Spanish support

Live or recorded sessions
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Market Volatility
Pre-recorded presentation on market volatility as it relates to the current situation with 
COVID-19, but valid for any time.

• Keep a long-term focus

• Impact of missing the best return days

• Importance of dollar-cost averaging

• Review investment mix
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Message Board

As new communications are available, 
they will be posted to the Message Board 
on the Sponsor Website.
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Targeted Communication Topics

Increase Savings
Save more for retirement

Asset Allocation
Invest wisely for retirement

Participation
Start (or restart) saving for retirement

Maximize the Match
Max your match for retirement

Nearing Retirement
Preparing to retire

Rebalance
Review investment mix

My Forecast
Retirement readiness

Financial Wellness
Entire financial picture

Multimedia campaigns to reach all of your employees.
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Targeted Communications

Flier/E-flier 

Postcard

Poster

Your Retirement 
Plan Your Retirement Plan

Your Retirement Plan

Pre-recorded Presentation 
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What it is: A tool allowing participants to 
easily view their retirement income 
forecast and take action in order to 
“close their retirement gap.”

What it does: Generate and display 
guidance to the participant that can 
assist in closing their monthly retirement 
income gap. 

My Forecast
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Ready to Reengage Your Workforce?

Contact your Newport representative
• Email

• Phone

Consult with the education team
• Customized topics

• Questions about a campaign

Measurable results

Requesting communications
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Financial Wellness Center

Launching late June 2020!

PWC’s 8th Annual Employee Financial Wellness Survey

Even before COVID-19, one-third of workers said 
personal finances have been a distraction at 
work. The need for help is now greater than ever.

• More than 135 videos, tutorials, calculators, 
and articles covering:
• Retirement Planning
• Investment Strategies
• Debt and Credit Management
• Education Funding
• Healthcare and Insurance
• and so much more

• Participants can create their own profile and 
content is promoted for them based on their 
age, interests, and needs.
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Asset Allocation
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Building the Right Retirement Plan for Participants

Planning Investing Staying on Track

• Am I saving the right 
amount?

• How does my employer 
match work?

• Do I have the right 
asset allocation?

• Should I take more 
risk?

• Will I have enough 
retirement income?

• What age should I 
retire?



Returning to Work—What Does it Mean to 
Plan Participants?
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The Evolution Toward Custom Solutions

Customized solutions leverage the best in what has been learned in 
behavioral finance and the individual participant data available.

Self 
selection

Risk-based 
model

Target date 
funds

Managed 
accounts

Personal 
financial 
planner

Least personalized Most personalized
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What is a Managed Account?
In a managed account, a professional investment advisor oversees an investment and savings 
strategy in a participant’s retirement plan, all according to the participant’s objectives and personal 
circumstances. From the participant’s standpoint, a managed account can remove the guesswork 
associated with which investments to pick.

The participant’s strategy is put into place, monitored, refined, and adjusted over time. The 
goal: help a participant get on track for retirement, and stay on track.  

66% of large market plans offer 
professionally managed accounts

Source:  2019 Trends and Experience in Defined Contribution Plans, Alight 
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Managed Accounts provide a personalized way for participants to 
stay on track for life, while providing plan sponsors with important fiduciary 

considerations that offer Safe Harbor protections.

Managed Account Advisory Services—
Its More than Asset Allocation  

Risk Based Target Date Managed
Portfolios Funds Accounts

DOL Compliant QDIA   

Risk Sensitive  

Investment Horizon Responsive  

Sytematic De-Risking  

Health, Income and Marital Status Considerations 

Deferral, Balance and Retirement Income Modeling 

Outside Account Integration 

Other Income Sources Considered 

QDIA Features

Only Managed Accounts are dynamic and responsive to changing participant 
situations and input.  Outcomes can improve as participants become more engaged.

U.S. Department of Labor supports investment advice.

QDIA Safe harbor protection.





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Managed account strategies incorporate key information about participants that are used to develop a 
holistic investment strategy for their retirement plan.

Participants can see real-time the likelihood of realizing their retirement income goals, and receive 
advice to show how they can improve that likelihood.

The Participant Advantage of Managed Accounts

Participant Inputs

• Demographic information such as age, sex, 
salary and employment status

• Target (desired) retirement income, in present 
value dollars using a calculated target or a 
customized amount

• External sources of income, such as spouse 
salary, rental income, pensions or other

• Outside financial and investment accounts 
through integrated account aggregation 
technology

Tailored Asset Allocation Strategy

• Utilizes the plan’s core menu of investment options

• Incorporates critical participant information such as deferral 
rate and income

• Provides forecasted wealth, income, and asset allocation

• Responsive to life events and changes in financial situation

• Communicates investment risk in a user-friendly manner

• Tips and guidance to help participants improve outcomes
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Winning Solution for Participants 
Recommendations and strategies are designed to help diverse participants with multiple 
investment styles reach their individual retirement goals

Addresses those who want to take a “hands-off” approach to the investment allocation decision
• Automatically personalized based on available plan data 

Allows those who want a customized approach to add outside or spousal/partner assets reinforced 
by multiple participant touchpoints
• On-site rollout and education meetings

• Expert online advice

• Forecasting tools - retirement income estimate

• Adapts to changing life events

• Incorporated into quarterly statements – track progress

• Feel more confident by looking at their overall picture
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Studies have found that after enrolling in a managed account:

Impact of Managed Accounts: 
More Wealth in Retirement

87%

33%

Source:  Morningstar study of more than 58,000 before and after enrolling in a managed account service.

Savings rates increased by an average of 
2% of salary, or nearly 33%.

After receiving recommendations to save 
more, 87% of people increased their 
savings rates.

29% Increase in wealth at retirement
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Questions and 
Answers
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Notice of Confidentiality and Disclosure
Newport Group, Inc. and its affiliates provide recordkeeping, plan administration, trust and custody, consulting, fiduciary consulting, insurance and 
brokerage services. Investment Advisory and fiduciary consulting services are offered through Newport Group Consulting, LLC, a registered 
investment adviser and wholly owned subsidiary of Newport Group, Inc. For more information about Newport Group Consulting and its services, 
please visit newportgroup.com or refer to our Form ADV Part 2, which is available by contacting us at 407-333-2905, or visiting our website, 
www.newportgroup.com.

The attached material was prepared by Newport. The format and substance of the material contained in this report were developed by and 
constitute the work product of Newport.
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